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Introduction

Researchers often debate interleaving versus blocking to find the most

eftective learning strategy, with studies showing interleaving benetits

subtle category distinctions, while blocking supports learning shared

teatures. Theories like reactivation and sequential attention support

the arguments by emphasising the importance of matching strategies

to the learning context. Similarly, influencer marketing and word-oft-

mouth strongly shape consumer behaviour, though trust in such content

can be manipulated, revealing the emotional and irrational nature of

many purchasing decisions.
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2 Youtube

Soundbeat

4-40000 hertz

Headphone promotional video
(blocked)

Bassmax

Headphone promotional video
(interleaved)

This above displays the videos you may watch. You
will be randomly assigned to watch only ONE of

them in a 50/50 chance.
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Participants

Materials

Measures Brand feature recdll
Confidence level

Brand ranking discrepancy

Pertormance leve| i
Feature 4, 7, 8 Feature 2, 3, 6
Feature 1, 2,9
Feature 3, 5, 6

Bassmax

Soundbeat

’re;ry lite, 2 Quick charglng s
5 weight, 6 colour, 7 microg

= .015, Odds Ratio = 0.453,
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Llers of infrequently bought products should use interleaved
"'ew videos to improve consumer memory and intluence
r rchase decisions.

dence aligned with recall performance, suggesting
' runders’rdndlng Interleaving improved dlscrlmlnablll’ry,
c;omporlson across brands easier. Blocked made |
to © compare teatures, lowering contidence and recall.
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* suggests that uncertainty of a brand may be
"% iliori’ry in its features. Ditticult-to-evaluate
~undervalued, leading to misjudgment in
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viewing may explain more
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